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ABSTRACT
The objectives of the study on “SME Business Relationship Management
between Talad Thai and Markets” are 1) to study on the relationship model between
Talad Thai and wholesale fruit markets, 2) to study on the factors in marketing mix:
4’Ps affecting Talad Thai’s and markets’ customer decision for buying fruits and 3) to
suggest the solution for the problems occurred in wholesale fruit business. The data
collected from 4 sample groups by Systematic Random Sampling: 100 fruit

wholesalers in Talad Thai’s fruit markets, 4 markets, 100 Talad Thai’s customers and



100 market’s customers. The data collection instrument is questionnaire and the
statistics used for analyzing data are Frequency, Percentage, Mean (X) and Standard
Deviation (S.D.).

1. Little relationship between Talad Thai and wholesale fruit markets exist
which only 16.00% of wholesalers selling fruits to the markets, and most selling fruits
are tangerines. Fruits are mainly and directly sold to the markets by the wholesalers
(i.e. garden owners, middlemen or the garden owners who run the wholesale
business themselves). In ordering fruits, the 2 communication channels used
between wholesalers and markets are telephone and fax.

The main criteria that the markets use to evaluate and buy fruits offered
by the garden owners and fruit sellers are: 1) services provided by the garden owners
or fruit sellers, especially delivery service, 2) taste of fruit, 3) size of fruit (weight/unit)
and 4) price of fruit.

Credits are used for trading fruits between the wholesalers and markets
(15 days or 1 month payment terms) and the payment is done by transferring money
to the bank account. In trading fruits in Talad Thai’s fruit markets between the
wholesalers and markets, the benefit for the wholesaler is their stable income due to
the reliability and behavior that markets usually order fruits in large quantity, but the
drawback is relative low selling price due to the high competition between
wholesalers who want to sell their fruits to the markets.

2. In terms of marketing mix, the Number 1 factor similarly influencing both
Talad Thai’s and markets’ customer decision is product, but their decision is different
by some details. While Talad Thai’s customer decision influenced by the variety of
fruits in Talad Thai that attract customers to buy fruits for reselling, the market’s
customers decision influenced by the taste of fruit which the markets emphasize on
because the main purpose for customers to buy fruit is for their own consumption.

In terms of price, Talad Thai has a price advantage because it is a
wholesale market that could sell fruit at very low price. In contrary, the markets
could not sell fruit at the same rate of price as Talad Thai’s due to the costs of
buying fruits from Talad Thai or gardens. Hence, price is the strength of Talad Thai.

In terms of location, markets have a location advantage because they
are retail business and their customers not only come to buy products but also
come for services. Thus, convenience and modernity provided by the markets in
order to attract customers are their strength.

3. Problems and difficulties for wholesale fruit business are low selling price

and low power to bargain with the markets. Therefore, the solution for wholesale



fruit business is the responsibilities of the government to 1) establish the policy or
measure that protects garden owners’/fruit wholesalers’ interests from under pricing
by the markets and 2) establish policy/project for developing strength and eliminating
weakness of fruit wholesalers as well as finding opportunities to sell their fruits or
product rather than compete in reducing price that eventually cause under pricing.
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