JadunauazdaausuusvatanenssunsusEIUMAIn ey

°o W a a o Y d
Q'lﬂn'lil]'i&”qalﬁmzﬂ‘i‘iuﬂ'ﬁﬂiz'\n‘ummﬂ'rﬂEl"laﬂ AN 12/2563

o d 4
Tudnsn 18 Suau 2563

o-unwana WPANNT BoRYNY SViUsedien 58853170111
(ouiiiinlase seiuyigin anvinuamsgsna)
FoAneniiwus nmsnanasdediauesulay msvensumelulad uae

o 1 3 v a
f}mmwwaaszwmsaummmNamams'lmwwu

Bidnvseiind (E-Money) vaafjgeenglulun
NFANHUMUATUASUINMNG

Social Media Marketing, Technology Acceptance
and Information System Quality Affecting Decision
Use E-Money of Elderly People in Bangkok
Metropolitan Region
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Social Media Marketing, Technology
Acceptance and Information System Quality
Affect to Decision using

Mobile e-Money of elderly people in
Bangkok Metropolitan Area and Perimeter
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