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ABSTRACT

The purpose of this cross-sectional explanatory research was to explain the association and
influence among E-service quality of online shops, health literacy, and the cosmetics purchasing
intention of students in Valaya Alongkorn Rajabhat University under the Royal Patronage in Pathum
Thani. The sample group consisted of 200 students aged between 18-24 years old who purchased
cosmetics online and was selected by a multi-stage sampling method. The research instrument used
was a questionnaire with five parts: 1) buying cosmetics online, 2) cosmetics purchasing intention,
3) e-service quality of online shops, 4) health literacy, and 5) personal factors. The data were
analyzed by Pearson’s product-moment correlation coefficient and multiple regression analysis.

The results revealed that the cosmetics purchasing intention of the students at Valaya
Alongkorn Rajabhat University under the Royal Patronage in Pathum Thani was at a high level.
E-service quality of online shops and health literacy were at a high level. Overall, E-service quality
of online shops and Health literacy had a moderately positive association with the cosmetic
purchasing intention of the students at Valaya Alongkorn Rajabhat University (p-value < 0.01).
E-service quality of online shops and health literacy could explain 39.40% variance in purchasing
intention of students at the Valaya Alongkorn Rajabhat University under the Royal Patronage in
Pathum Thani (Adjusted R* = 0.39, p-value < 0.01).

The body of knowledge gained from this research includes educating students to make a
decision when purchasing cosmetics by increasing their health literacy. They should also realize that
E-S-QUAL and E-RecS-QUAL are for measuring the quality of website services only. However,
cosmetics are products that must receive the FDA number on their labels to show that their brands

have been approved.

Keywords: Cosmetics Purchasing Intention, E-Service Quality of Online Shops, Health Literacy,

Online Shops



