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ABSTRACT

This quantitative research study used a questionnaire for data collection and the objectives
of this research study were: 1) to study the level of buying decision process towards salted eggs at Ban
Ton Pho, the Pathum Thani province. 2) to study consumer personal information affecting the buying
decision process towards salted eggs at Ban Ton Pho, the Pathum Thani province, and 3) to study the
integrated marketing communication affecting the buying decision process towards salted eggs at Ban Ton
Pho, the Pathum Thani province. The participants of this study were 400 consumers who decided to buy
salted eggs at Ban Ton Pho, the Pathum Thani province. Statistics used in the present study were
frequency, percentage, mean, standard deviation, chi-square statistics and multiple regression statistics.

The research results showed that 1) most of 400 consumers responding to the
questionnaires had the overall buying decision process for Ban Ton Pho salted eggs at the highest level. 2)
In terms of the consumers’ personal information affecting the buying decision process of Ban Ton Pho
salted eggs, only their status affected the buying decision process of Ban Ton Pho salted eggs at the
significance level of .05. 3) There were six aspects of integrated marketing communication affecting the
buying decision process for Ban Ton Pho salted eggs: a) sale by salespersons, b) the use of electronic
communication networks, c) viral marketing, d) special event marketing, €) merchandising, and f) direct
marketing at the significance level of .05. Therefore, from the results of the study, it can be concluded
that entrepreneurs should pay attention to direct sales, along with using online sales communication
channels such as Facebook and Line, or may increase the public relations through the community
broadcasting as another channel which will result in the salted egg trading business of Ban Ton Pho, the
Pathum Thani province to be more successful.

The body of knowledge gained from this research study is that each sub-district community
has used the area’s identity by producing products that are unique to the sub-districts. For the
aforementioned reason, they can create more jobs, generate more income, and strengthen the community
by using their own ideas for local development and promoting human resource development in terms of

initiatives in line with local lifestyles and cultures.
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