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ABSTRACT

The objectives of this research were to: 1) study the problems of service quality and
perceived value of users and the reuse in Pathum Thani province, and 2) study the factors of
service quality and perceived value that affect the Reuse of heavy industrial machinery tenants in
the field Pathum Thani province. Quantitative research using the sampling method of Cochran
formula was used by the Cochran formula. The sample was 385 heavy industrial machinery tenants
in Pathum Thani province. Qualitative research by selecting the target group using a specific
method, namely 1 factory owner, 1 department manager, 1 industrial machine rental user, all
together 3 people. The tool used for data collection was a questionnaire 0.98. The statistics used in the
research were hundreds, mean, standard deviation and complex regression equations. Using social science
basic statistics programs.

The research results were as follows: 1) Problems of service quality and perceived value of users
and reuse in Pathum Thani province that have overall problems are: service quality concreteness of service
Trust customer response customer confidence understanding and knowing customers and perceived value
of price, emotional quality. And 2) service quality factors and perceived value that affect the reuse of
heavy industrial machinery tenants in Pathum Thani province. By using multiple regression analysis, 90.00
percent (R® = 0.80) was found. In terms of understanding and knowing customers, there was the highest
relationship (B = 0.38), followed by Reliability factor (B = 0.34), customer response factor (B = 0.16),
customer confidence factor (B = 0. 07) Relationship with the reuse of heavy industrial machinery tenants
in Pathum Thani province next down in order There were statistically significant at the .05 level and the
perceived value effect on the reuse of heavy industrial machinery tenants in Pathum Thani province. By
using multiple regression analysis, 89.10 percent (R* = 0.79). Found that the perceived value factor Value
perceived quality had the highest correlation (B = 0.56), followed by the emotional value factor (B = 0.36)
correlated with the reuse of heavy industrial machinery tenants in Pathum Thani province. Was statistically
significant at the 0.05 level, respectively.

The body of knowledge gained from this research uses the factors of quality, service, and perceived
value that contribute to the reuse. To promote the development of leadership in service quality and can
help the company to reduce costs and create the competitive advantage of the organization, which will lead

to the reuse of heavy industrial machinery tenants in Pathum Thani province. Has been sustainable.
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