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ABSTRACT

The objectives of this research were to 1) study the strategy for Buddhism
dissemination of the Thai Dhammaduta in the ASEAN community, 2) study factors
affecting the strategy for Buddhism dissemination of the Thai Dhammaduta in the
ASEAN community, and 3) propose the strategy development for Buddhism
dissemination of the Thai Dhammaduta in the ASEAN community. This research was
mixed method approach using the quantitative research for primarily. The quantitative
research was conducted by studying the sample of 310 monks. The sample size was
obtained by the calculation using Taro Yamane’s formula and the sample was selected
by simple random sampling technique. The tool used for data collection was a rating
scale questionnaire with a reliability of 0.98. The statistics used for the data analysis
consisted of frequency, percentage, mean, and standard deviation and stepwise
multiple regression analysis. The qualitative research was conducted by in-depth
interviewing the 19 key informants and a focus eroup discussion was organized with 9
participants and analyzed the data by using the content analysis.

The findings were as follows:

1. The strategy for Buddhism dissemination of the Thai Dhammaduta in the ASEAN
community in overall was at the highest level (X = 4.24, S.D. = 0.60). While considering
each aspect individually, it was found that the creation of stability in the dissemination
of Buddhism aspect was at the highest (X= 4.27, S.D.= 0.64), followed by increasing
and competency developing of the Dhammaduta in the Buddhism dissemination of Thai
Dhammaduta in the ASEAN community (x=4.25,SD. = 0.65) and the network creation of
the organization in driving the dissemination of Buddhism in the ASEAN community
(x=4.21, S.D. = 0.66), respectively.

2. There were 2 important factors affecting the strategy for the dissemination of

Buddhism of the Thai Dhammaduta in the ASEAN community namely, 1) the operation



of Buddhism dissemination (f§= 0.47), consisting 3 variables: operation planning aspect (8
= 0.38), plan implementation aspect ( = 0.11), monitoring and evaluation aspect (8
= 0.24), and 2) Buddhism dissemination (f = 0.41), consisting 2 variables: personnel
aspect (f = 0.18) and budgeting aspect (§ = 0.78). These two factors could explain
71.80% (R? = 0.71) of the variation in the Buddhism dissemination strategy of Thai
Dhammaduta in the ASEAN Community at the statistical significance level of 0.01. In
addition, there were two more factors from qualitative research result could explain
the strategy for Buddhism dissemination of the Thai Dhammaduta in the ASEAN
community including 1) the moral principle factor which was the applying in integration
between Buddhist principles and modern technology to be appropriate with the
community context of each country by using several models and methods of
Buddhism dissemination, and 2) organizational factor which was the network creation
of the partnership organization within the country and expanding the network partners
in foreign countries for increasing the efficiency of Buddhism dissemination in the
ASEAN community.

3. The development of the strategy for Buddhism dissemination of the Thai
Dhammaduta in the ASEAN community comprising 3 strategies, namely 1) the strategy
of stability creating for Buddhism dissemination, 2) the strategy of creating the network
partnership organization for driving the Buddhism dissemination, and 3) the strategy of
increasing and developing the Thai Dhammaduta in having more competency of Buddhism

dissemination.
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