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ABSTRACT

The research was conducted with the following objectives: 1) to investigate
factors influencing money-saving decisions of retailers and wholesalers in Talaad Thai
market Pathum Thani province by conducting a survey examining the reasons
why retailers and wholesalers in Talaad Thai market make the decision to save
money and the methods they use to accomplish it, and 2) to explore the influence
exerted by three groups of factors, namely social factors, economic factors, and
attitude towards saving factors. Money saving decisions have also been examined.
Four hundred participants were randomly selected from the population, i.e. all the
people in the retail and wholesale business in the Talaad Thai market, Pathum Thani
province. They were selected using the convenience sampling technique. The
research instrument used in this study was a questionnaire which required the
subjects to complete it by themselves. The statistics used for the analysis were
percentage, frequency, mean. and standard deviation. Inferential statistics were used
for the statistical analysis of the relationship between the three groups. of factors
(social, economic, and attitude towards saving), and multiple regression analysis was
performed at the significance level of 0.05.

The results of this research are:

1. The sample group chose to save money by holding cash the most. When
considering the factors that influenced the decision to save money of retailers and
wholesalers in the Talaad Thai market in Pathum Thani province, it was found
that social, economic, attitude of saving money and decision-making had the most
impact on them. Attitude of saving money has the most impact with the highest
average (X= 4.34). When considering each factor individually, it was found that
behavior had the highest mean and decision-making was the next one with (X= 4.06).
Need for investing in financial products and value of investment had the highest

average. The economic factor had an average of (X= 3.77), and considering detailg of



income had the highest average. The social factor was at the medium level with
(X= 2.77) and purpose of saving money had the highest average.

2. Regarding the influence of the social factors, the economic factors, and
the attitude towards saving factors on the money-saving decisions of retailers and
wholesalers in the Talaad Thai market in Pathum Thani province, only the social
factors and attitude towards saving factors were found to be significantly influential,

whereas the economic factors was identified as having no statistical significance.
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