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ABSTRACT

This research is conducted with the following objectives to 1) study population
factors for influencing the decision to purchase condominiums along the purple - line
metropolitan rapid transit of the consumer in Nonthaburi, and 2) study the population
consist of the people who purchase a condominium or who consider purchase a
condominium by 385 sample groups. Using purposive sampling techniques. The research
tools consist to questionnaire and data analysis. The statistics used are percentage,
mean, standard deviation, regression analysis, T- test and F- test.

The findings of this research were:

1) The research found that, personal factors in terms of gender, age, marital
status, education level, income, budget, debt burden and repayment period overall
influencing the decision to purchase condominiums along the purple - line metropolitan
rapid transit of the consumer in Nonthaburi with statistical significance 0.05.

2) The marketing factors influencing the decision to purchase condominiums found
that, all 6 factors are price, location, company image and reputation, marketing promotion,
process, and physical aspects. With statistical significance 0.05 which consumers place the

most importance on price, physical aspects, and process factors, respectively.
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