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ABSTRACT

The purposes of this research were to study level of image, level of loyalty
and corporate image affecting brand loyalty of The Government Savings Bank Pathum
Thani Area 1’s customers. The population of this research is the customers who utilized
the services of Government Savings Bank Pathum Thani Area 1.The appropriate sample
size of 397 samples was calculated by Yamane at the level of error at 0.05 from 45,560
samples of the customers. The research instrument used for collecting data was a
questionnaire and analyzed with frequency, percentage, mean, standard deviation, t-
test, Pearson product moment correlation coefficient and multiple regression analysis.

The findings showed that:

1. Corporate image of The Government Savings Bank as a whole was at high
level. When considering the average each aspect found that the image of The
Government Savings Bank is at a high level. Sequence is as follows: prices, customer
contacts, society driven, advice, relationship driven and position in the market.

2. Brand loyalty of The Government Savings Bank Pathum Thani Area 1’s
customers as a whole was at high level. When considering the average each aspect
found that the loyalty of the customers of The Government Savings Bank is at a high
level. Sequence is as follows: exclusive consideration, identification, share of wallet,
strength of preference and words of mouth.

3. Analysis of the relationship between corporate image affecting brand loyalty
of The Government Savings Bank Pathum Thani Area 1’s customers as a whole was at
high level statistically significant at the 0.05 level.

4. Results of multiple regression analysis showed that the price aspect, the
position in the market and customer contact can explain the variation of the variable

loyalty of The Government Savings Bank Pathum Thani Area 1’s customers as a whole



was accuracy percentage of 51.70 (R* = 0.517) is significantly at the 0.05 level and the
equation can be written as follows

In the form of raw data

Y =0.959 +0.196 Customer contact +0.144 Position in the market +0.278 Price +e

In the form of standard score

Z =0.262 Customer contact + 0.204 Position in the market + 0.357 Price +e

Considering the equation by the standard score of the regression of corporate
image affecting the loyalty of The Government Savings Bank Pathum Thani Area 1’s
customers variables that affect the loyalty of Government Savings Bank Pathum Thani
Area 1’s customers sorted by descending as follows the price (8 =0.357), the position
in the market (3 =0.204) and the customer contact (8 =0.262) respectively.



