ERISRNIUHAVEPRIGEE woAnIIUMIHenTaIdeR loaeasusLaaly

Jminunusil
Fotindnw go1al yawa
shaUsEdnm 54853180314
U3 UIMIGINUMUUNA
GULIML UIM3§3N9

Usgsuiivinunsduaindass 919158 asdnfve waun
N3sUNsIUSNYINISAUAINasy 589MAnNT1R158938 L gy

UNANED
m3iTeateil Slaqussasdiitedny 1) nginssulumsidenteidediilenosvos

¥ = v

wuﬂmiumm@ﬂmmu 2) Ha9a9d ﬂ’J"IﬂJﬁiJ'W'Llﬁﬂ‘U‘Wﬁ]G]ﬂiiiﬂﬂ?iLﬁ@ﬂ‘Eﬁ@Lﬁ@N’]@J@ﬁ@\‘i‘U@\‘i

t %

Quﬂﬂﬂiummmnuﬁm TngAnwanguilaafiundendeidedhieaeslusiminuyusii

Y

UIUNGEY 385 AU adRnliliasizvideyalaun msesas Anade AndeLuuinggIu uay
nseszieNduiusiagldrainladaneas
HANTITUNUIT

[

1. WoAnssUNIsIFenTeided1leantveruslnaludminuyusiil wuii fuslaa

=

dnlngifiundentedeinfioassordeagsunonnomans Asiitedeninng nuaiite
wgTagn rdolutiiuioulnedadulafonuiesuasieuiivignla aowuid edanlg
Fonunamiin

2 ﬂfﬂ%mwﬂﬂaummauwuﬁﬂqumﬂsmmsl,aaﬂ%Laamuaﬁawaﬂs’iﬂ%‘[ﬂﬂ

a [y

Y
Tummﬁﬂ‘muﬁm Tumuaﬂmﬂamﬂmma 153k mmwama E]EJWQ@JUEJ?{']ﬂﬂJVlNﬂﬂaﬁ‘i snU

Y A

0.05 uazdadvdrulsvaunisnisamaiiauduiusiungs ﬂiiuﬂ’]imaﬂ%maammaaaa
vosfjuilnaludminunusni ludugndinguidmne Asignénde nssurunsinaulade

aaa

wazlonalunisde sgrdifuddymadafiseiu 0.05



Independent Study Title Buying Behavior of Consumers buying used Clothes in
Pathum Thani Province

Student Suthasinee Moonphol

Student ID 54B53180314

Degree Master of Business Administration
Field of Study Business Administration
Independent Study Advisor Dr.Sakchai Naknok

Independent Study Co-Advisor  Associate Professor Warunee Chouwasukum

ABSTRACT

The research aimed to study 1) the behavior of consumers buying used
clothes in Pathum Thani Province 2) to study the factors associated with the
consumer’s buying behavior. The study was conducted with the participation of 385
consumers who buy used clothes in Pathum Thani Province. The statistics used for
the data analysis were percentage, mean, standard deviation and Chi-square test for
relationship analysis.

The research findings were as follows:

1. Most consumers of used clothes in Pathum Thani Province lived in
Khlong Luang district. What they bought most often were trousers because of the
cheap prices. They bought used clothes at the beginning of the month and they
made the buying decision themselves. They bought the used clothes on the spot
when they were impressed. Buying locations were mostly fleamarkets.

2. The personal factors which were related to used clothes buying behavior
of consumers in Pathum Thani Province were customer target group and buying
reasons at a statistical significance of 0.05. The market mix related to the behavior of
buying used clothes the aspects of customer target groups, purchased items, decision-

making process and buying opportunities, all statistically significant at a level of 0.05



