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ABSTRACT

The objectives of this research were to 1) study the strategy for cultural

tourism in Maha Sarakham J\y} JP.UJ the strategy for cultural tourism in

Maha Sarakham provin Sifie actors, 3) study the relationship
between the factors relat he strategy for cultural tourism
in Maha Sarakham proy e changes to the strategy for
cultural tourism in esearch was conducted by
studying a sample  of ' was calculated using Taro

Yamane’s formula. A gue re Was us o.collect the data. The statistics used
for data analysis co rd deviation, and the hypothesis
was tested by t-test, F- t correlation coefficient.

The research

1) The strategy v Ural_tourism 463'. a Sarakham province was, overall,
at a high level. Considering each as th[?'v dually, it was found that networking
creating was the highest, followed by awareness promoting, marketing activities, and
measurement and evaluation, respectively

2T tra ultiir ri§m €lassified by personal
factors revealGdR A 'gewsR ionflevel, occupation and
monthly income produced no differences in the cultural tourism strategy in Maha
Sarakham province.

3) The cultural tourism factors in Maha Sarakham province had positive
relationships with the cultural tourism strategy. Ranking them from the highest to the
lowest relationship, they were the aspects of image creation (r = 0.543), support from the
government (r = 0.540), local wisdom promotion (r = 0.534), cultural preservation (r = 0.494),
and tourist place conservation (r = 0.480). All of these factors had relationships with the
strategy for cultural tourism of Maha Sarakham province for all of the aspects which
consisted of networking promoting, marketing activities, creating awareness and

measurement and evaluation at the level of statistical significance of 0.05.



4) The proposed appropriate changes to the strategy for cultural tourism in
Maha Sarakham province consisted of 3 different approaches: (1) approach to promote
marketing activities by continuously and regularly promoting them with published
leaflets, electronic media and through the website of the Tourism Authority of Thailand,
(2) approach for the conservation of tourist attractions by creating awareness about the
preservation of tourist places and tourism regeneration and defining the proper time
of the day or season and appropriate areas for visitors, and (3) approach for image creation
by creating an eminent brand of tourist attractions with distinct differences to bring

about concrete commitments from the tourists and create lasting impressions on them.
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