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ABSTRACT

The objectives of this study were 1) to study the creative tourism activities
affecting the adaptation of creative tourism business, 2) to study the opinion levels
of tourists towards creative tourism activities and the adaptation of the creative
tourism business, and 3) to propose a model of adaptation for the creative tourism
business: a case study of economic roads in Khao Yai zones. A qualitative research
approach was used as the main approach and involved 13 key informants selected
from the entrepreneurs in the creative tourism business on the economic roads in
the Khao Yai zones. The sample was selected by stratified random sampling. The tools
for data collection included in-depth interviews and a questionnaire. The sample size
was calculated using Cochran’ s indefinite population formula. The sample of 780
respondents comprised of Thai and foreign tourists, with 390 respondents in each
group. The data were analyzed by percentage, mean, standard deviation and the
hypotheses were tested by multiple regression analysis and advanced statistical
analysis. The findings were simulated, examined and recommended at a focus group on
adaptation model of creative tourism business: a case study of economic roads in
Khao Yai zones.

The results of the study revealed that:

1) The creative tourism activities of the Thai tourists were affecting the
adaptation of the creative tourism business through 5 factors; namely, (1) sightseeing
(2) co-creation (3) contemplating (4) learming and (5) participation. These factors
explained 74.50 percent (R?= 0.74) of the variation in the adaptation at the statistical
significance level of 0.05. On the other hand, the foreign tourists’ creative tourism
activities affecting the adaptation of the creative tourism business consisted of 6
factors; namely, (1) sightseeing (2) participation (3) co-creation (4) learning (5) souvenir
purchasing and (6) contemplating. These factors explained 71.40 percent (R? = 0.71) of
the variation in the adaptation at the statistical significance level of 0.05. The
interview findings revealed that the most important factors of the creative tourism



business were (1) learning, and (2) participation, while the most important factors
affecting the adaptation were (1) networks (2) partnerships, and (3) guides.

2) The opinions of the Thai and foreign tourists concerning their level of
satisfaction the creative tourism activities and the adaptation of the creative tourism
business were at a high level. Taking individual aspects into consideration revealed
that the satisfaction toward sightseeing was at the highest level while co-creation was
at the lowest level of satisfaction. The overall satisfaction toward the adaptation of
the creative tourism business was at a high level. Taking each aspect into
consideration revealed that the Thai tourists were satisfied with the partnerships and
reported them to be at the highest level while the lowest level of satisfaction
concerned the events. However, the foreign tourists had the highest level of
satisfaction for the events aspect and the lowest for the networks aspect.

3) The adaptation model of creative tourism business: a case study of
economic roads in Khao Yai zones was developed to describe a model for the
management of creative tourism. The model was composed of two operational
levels. The first level referred to creative tourism activities while the second level
referred to the activity of the adaptation model of the creative tourism business. The
creative tourism activities were composed of two main components. The fundamentals
of tourism consisted of 3 activities; namely, (1) sightseeing (2) contemplating and
(3) souvenir purchasing while the creative activities consisted of 3 activities; namely,
(1) learning (2) participation and (3) co-creation. The activity of the adaptation model
of the creative tourism business consisted of 5 component; namely, (1) events
(2) networks (3) partnerships (4) creative entrepreneurs and (5) guides.

Keywords: Adaptation of Creative Tourism " Business, Creative Tourism Business,

Creative Tourism, Economic Roads in Khao Yai Zones



	P04-Thai-Abstract บทคัดย่อไทย
	P05-Eng-Abstract บทคัดย่ออังกฤษ

