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ABSTRACT

The purpose of this study was to study the behavior of consumers buying
adult diapers and the strategy for marketing them. This was a case study conducted
in Pathum Thani province. The sample consisted of 400 individuals aged 20 years and
over who lived in Lum Luk ka,Khlong Luang or Thanyaburi in Pathum Thani province.
The research instrument was a questionnaire. The data were analyzed using
frequency distribution, percentage, standard deviation, T value testing and one-way
analysis of variance.

The research findings were as follows:

1. Most consumers were married women, aged between 30-39, with an
income of 810,001 -20,000, holding a bachelor degree and working as general officers
or managers in private companies.

2. Most consumers were elderly and bought the brand Certainty Diapers that
contain 12 pieces per pack. The reason for using them was because they were
convenient for going out. The main determiner in the decision to buy them was
themselves. Most of them bousght diapers every 2 or 3 days. Usually, the buying
place was a super store like' Tesco Lotus or Big-C. The ‘principle attribute leading to
the purchase of the adult diapers was the diapers desirable features.

3. The results of the comparisons analyses classified by personal factors
revealed that they produced significant differences in the opinions of the consumers
regarding the marketing strategy for adult diapers.

4. The results of the comparisons analyses classified by consumer behavior
revealed that it produced significant differences in the opinions of the consumers

regarding the marketing strategy for adult diapers.
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