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ABSTRACT

The objectives of the research were to: 1) study the behavior of consumers
of Thai textile products in Sao Hai District, Saraburi Province; 2) study the relationship
between the personal factors and the behavior of the consumers of Thai textile
products in Sao Hai District, Saraburi Province; and 3) study the relationship between
the marketing mix factors and the behavior of the consumers of Thai textile products
in Sao Hai District, Saraburi Province. The size of the sample group was calculated using
Cochrans formula and it Consisted of 390 people who were general consumers
receiving services and buying Thai textile products in Sao Hai District, Saraburi Province.
The researcher used a questionnaire as the research tool and used statistical tools
including percentage, mean, standard deviation and chi-square test for data analysis.
The findings were that consumers of Thai textile products in Sao Hai District, Saraburi
Province were mostly women aged 26-35 years old, holding a bachelor's degree,
working as civil servants/state enterprise employees and had an average monthly
income of 15,001-20,000 Baht.

The research found that:

1) The study of the behavior of the consumers of Thai textile products in Sao
Hai District, Saraburi Province, showed that the reason why they bought Thai textile
products was because they thouant they were beautiful and desirable in addition to
the fact that the selling prices were low. The most in fluential people conceming the
decision to buy were friends and most of the purchases were done on Saturdays and
Sundays. Purchases were done at local shops and Thai textile manufacturer groups.
The information channels for buying these products were relatives and friends who
recommended them and the analysis of the buying frequency showed that for most

it was the first time, they made a purchase.



2) None of the personal factors had any relationship with the behavior of the
consumers of the Thai textile products in Sao Hai District, Saraburi Province, at the
statistical significance level of 0.05.

3) The marketing mix factors that were found to havc a relationship with the
behavior of the consumers of the Thai textile products in Sao Hai District, Saraburi
Province were: reason inspiring the buying decision and place of buying, at the statistical
significance level of 0.05.
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