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ABSTRACT

The purpose of this research was 1) to study the personal factors of
consumers who use car service centers in Ayutthaya Province, 2) to study the level of
importance of the marketing mix factors of the car service centers in Phra Nakhon
Si Ayutthaya province, and 3) to compare the level of importance of the marketing mix
factors of the car service centers in Phra Nakhon Si Ayutthaya province by personal
factors and car service centers. The sample consisted of 400 customers who used
one of 4 car service centers in Phra Nakhon Si Ayutthaya province. The sample size
for this research was calculated using Cochran’s formula. The instrument for this
research was a questionnaire. The data were statistically analyzed by percentage, mean,
standard deviation, t-test and one-way ANOVA.

The results were as follows:

The study of the personal facters of the users of the car service centers in
Ayutthaya province revealed that the participants were mastly. married women aged
31-40 years, had a bachelor degree, worked for private companies and earned 15,001
-25,000 baht permonth. The overall level of importance of the marketing mix factors
as viewed by the users of the car service centers in Ayutthaya province was rated at
a high level (X = 4.05, S.D. = 0.33). in descending order, the averages were as follows:
product (X = 4.10, S.D. = 0.43), place (X = 4.09, S.D. = 0.44), physical appearance
(X =4.08,S.D. = 0.43), process (X = 4.06, S.D. = 0.35), promotion (X = 4.05, S.D. = 0.42),
price (X = 4.00, S.D. = 0.43), and people (X = 3.99, S.D. = 0.39), respectively. The results
of the hypothesis testing showed that the level of importance of the marketing mix

factors, as viewed by the users of the car service centers in Ayutthaya province was



not different for customers of different gender, age or marital status nor was it different
for the different car service centers selected. However, the level of importance of the
marketing mix factors, as viewed by the users of the car service centers in Ayutthaya
province, did differ for customers who had different levels of education, different

occupations and different income levels at the statistical significance level of 0.05.
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