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ABSTRACT

This research was conducted with the following objectives 1) to study the current
clothes purchases on online markets by university students in Nonthaburi province,
and 2) to study the personal factors and the marketing mix factors affecting the decision
to buy online products by university students in Nonthaburi province. This research
was divided into two parts: a qualitative research and a quantitative research.
The quantitative research aimed to study the factors affecting the buying decision of
online products by students in universities in Nonthaburi province. The population
used for the qualitative research was the university students in Nonthaburi province.
Interviews were conducted with 20 participants. The quantitative research aimed to
study the personal factors and the marketing mix factors affecting the customers’
decisions for purchasing clothes online. For the quantitative research, the population
consisted of an infinite population. The sample size was calculated using W. G. Cochran’s
formula. The sampling eroup was selected using group sampling and simple sampling.
The sample consisted of 385 people. The research instrument was a questionnaire
with a reliability of10.87."The statistical analysis included. frequency, percentage, mean,
standard deviation independent t-test, one way analysis of variance and multiple
regression analysis.

The findings of this research were:

1. The study of the factors affecting the decision to buy from online markets
by university students in Nonthaburi province showed that the current consumers’
decision to buy changes with everyday life. Clothing selection, attitudes, values and
culture in dressing all affect their shopping on online markets. The current media and
technology have an effect on the consumers’ behavior, leading to higher volumes of
online market purchases.

2. The study of the personal factors revealed that the majority of the participants
in the sample group were women, aged between 18-22 years old, held a bachelor’s

degree had an average monthly income of more than 9,001 THB. Facebook was found



to be the online market most often used for purchasing clothes. Overall, the significant
importance of the marketing mix factors affecting the buying decision on online markets
by university students in Nonthaburi province was at a high level. When each aspect
was considered individually, the findings showed that the aspect place was at the
highest level. The findings also showed that the aspects product, price, and promotion
were at high level.
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