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ABSTRACT

The purpose of this study was to 1) study the process of value adding in
small rice business in Ang Thong Province, and 2) make suggestions for adding value
to entrepreneurs in small rice business. This study used a qualitative research
approach. The data were collected using semi-structured interviews and focus groups.
Two group were used as key informants; Group 1: in-depth interviews with 3
entrepreneurs who had won the OTOP Product Champion award in Ang Tong for small
rice business. Group 2: a focus group to investigate the business model for small rice
business composed of six stakeholders: a farmer's representative, an agricultural
researcher, a creditor of a bank for agriculture and agricultural cooperative, a rice mill
representative, head of community development, and a university professor.

The research findings were as follows:

1) The process of value adding in small rice business was found to be worthy.
Income was increased while avoiding bad chemical effects. The key elements comprised
eight factors. They were (1) proposition, (2) customer Segment, (3) channels, (4) revenue
streams, (5) key resources, (6) key activities, (7) key partners, and 8) cost structure.

2) The element.customer relationship shouldbe added. Also entrepreneurs

should implement the element of value adding process in small rice business.
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