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ABSTRACT

This research is aimed at to 1) study the buying behavior of tourists at the Ayothaya
Floating Market, Phra Nakhon Si Ayutthaya Province, 2) study the levels of the marketing mix
factors of products sold at the Ayothaya Floating Market, Phra Nakhon Si Ayutthaya Province,
and 3) study the relationship between the marketing mix factors and the buying behavior of
tourists at the Ayothaya Floating Market, Phra Nakhon Si Ayutthaya Province. The sample group
for the research consisted of tourists at the Ayothaya Floating Market, Phra Nakhon Si Ayutthaya
Province. The researcher obtained a sample group of 387 people, calculated using W.G.Cochran's
formula. A questionnaire was used as the research tool and the statistics used for data analysis
included percentage, mean, standard deviation and chi-square relationship analysis.

The research findings revealed that:

1) The study of the buying behavior of the tourists at the Ayothaya Floating Market,
Phra Nakhon Si Ayutthaya Province, showed that the target group consisted of tourists living
in Phra Nakhon Si Ayutthaya Province and that the type of products they purchased were
souvenirs/OTOP products. The reason for buying the products was for consumption and the
person influencing the purchase was the buyer him or herself, regardless of the buying period.
The stuy of theshop characteristics revealed that shops that*had a warm and invitating
atmosphere were more successful. The buying frequency was weekly.

2) The overall levels of marketing mix factors of the products at the
Ayothaya Floating Market, Phra Nakhon Si Ayutthaya Province, were high. Considering
the mean of each aspect from the highest to the lowest, price had the highest mean,
followed by place, product and promotion.

3) The marketing mix factors related to the buying behavior of tourists at
the Ayothaya Floating Market, Phra Nakhon Si Ayutthaya Province, were reason for
buying, person influencing the purchase, shop characteristics and buying frequency, at

the statistical significance level of 0.05.
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