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ABSTRACT

The objectives of this research were to: 1) study the marketing mix of
community products from the point of view of consumers in Bangsai District, Phra
Nakhon Si Ayutthaya Province 2) compare the marketing mix of the community products
from the point of view of the consumers in Bangsai District, Phra Nakhon Si Ayutthaya
Province by their personal factors, and 3) compare the marketing mix of the community
products from the point of view of the consumers in Bangsai District, Phra Nakhon Si
Ayutthaya Province by the different product communities. The appropriate sample size
of 385 participants was calculated using Cochran’s formula. The instrument for data
collecting was a questionnaire, and the statistical analysis was performed using
percentage, mean, standard deviation, t-test, F-test and LSD at the statistically significant
level of 0.05.

The findings were as follows:

1) The study of the marketing mix of the community products from the
point of view of the consumers revealed that it was rated at a high level. When each
aspect was individually considered, the aspects of consumer wants and needs and
communication were rated at the highest level, whereas the aspects of purchasing
convenience and costs were rated at a high level.

2) The_personal factors gender, marital statusiand education level did not
affect the consumers point of view but differences in the consumer's age, career and
monthly income did produce differences.

3) Consumers of different community products had different opinions
regarding the marketing mix of the community products.
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