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ABSTRACT

This research aimed 1) to study the service marketing mix, the external
stimulus factors and the decision making process of purchasing air conditioners for
residences in Khlong Luang district, Pathum Thani province, and 2) to study the factors
affecting the decision making process of purchasing air conditioners for residence in
Khlong Luang district, Pathum Thani province. The population for the research
consisted of the population in the district of Khlong Luang Pathum Thani province.
The sample used in this study was derived from the formula for infinite populations.
A sample of 385 persons was selected by multistage sampling from the population
of Khlong Luang district, Pathum Thani province. The tool used to collect the data
was a questionnaire which inquired about the participants’ personal factors, opinions
on the level of the service marketing mix, opinions on the level of the stimulus
factors and the decision making process of purchasing air conditioning units for
residences. The quality of the tool was ensured by determining its accuracy and
confidence. The confidence level wasat 0.93. The statistics used in the research
consisted of basic statistics, 'namely frequency, percentage, average, and standard
deviation. The statistics used to test the hypothesis was multiple regression analysis.

The results showed that:

1) The analysis of the personal factors revealed that 51.2 % of the
participants were female, aged between 21-30 years old (30.6 percent), holding a
bachelor’s degree (42.6 percent), were office workers (30.6 percent), and had a
monthly income between 15,001-25,000 baht (31.9 percent).

2) The level of the opinions regarding the service marketing mix factors
affecting the decisions to purchase air conditioning unit for residences in the district
of Khlong Luang, Pathum Thani was, overall, at a high level with on average of (X = 4.14)
and a standard deviation of (S.D. = 0.39).



3) The opinions regarding the external stimulus factors were overall, at a
high level with on average of (X = 4.01) and a standard deviation of (S.D. = 0.52).

4) The opinions regarding the decision making process of purchasing air
conditioners for residences in Khlong Luang district, Pathum Thani. Showed that 169
of the respondents (43.90 %) had already decided to go ahead with the purchase
followed by 141 persons (36.60 %) who were most likely to make the 59 persons
(15.30 %) were considering the purchase, 14 persons (3.60 %) were not likely to
make purchase, the purchase and 2 persons (0.50 %) had already decided against
making the purchase. The average for the decisions was (X = 4.20) and the standard
deviation was (S.D. = 0.86).

5) The factors determined to be affecting the decision making process of
purchasing air conditioner for residences in Khlong Luang district, Pathum Thani
province accounted for 14.5 percent (R? = 0.15) of the variance. The factors included
the external stimulus factors affecting the social and cultural decision. These
affected the decision the most (b = 0.25). The service marketing mix factors affected
the decision making process (b = 0.21), as well as the decision making as it pertained
to the product (b = 40.20), at the statistical significant level of 0.05.
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