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ABSTRACT

This research aimed to 1) study the buying behavior of customers at convenience
stores in Mueng Saraburi district, Saraburi Province, 2) study the relationship between
the customers’ personal factors and their buying behavior at the convenient stores in
Mueng Saraburi district, Saraburi Province, and 3) study the relationship between the
modern retailing mix and the customers’ buying behavior at the convenience stores in
Mueng Saraburi district, Saraburi Province. The research population was the customers
of the convenience stores in Mueng Saraburi district, Saraburi Province. The sample
size was calculated using W.G. Cochran’s formula. The sample comprised 400 customers.
A questionnaire served as the main research tool. The statistics used for the data analysis
were percentage, mean, and standard deviation, and relationship analysis was made
using chi-square.

The research results are as follows:

1) The majority of the customers of the convenient stores in Mueng Saraburi
district, Saraburi Province were women aged 21 - 30 years old. Most of them were single and
had a diploma“or equivalent certificate. They were self-employed or pursued a trading
business and had a monthly income of 15,001 - 20,000 baht. Regarding the buying behavior
of the customers at the convenience stores in Mueang Saraburi district, Saraburi Province, it
was found that the main reason for buying was for personal usage. The customers of the
convenient stores mostly bought commodities in the category of non- alcoholic
beverages, such as soft drinks, and milk and juice boxes. The value of each of the
customers’ purchases totaled less than 500 baht. The person influencing their buying
behavior was the customers themselves.In most cases, they bought commodities in
the convenient stores between 06.00 - 10.00 a.m. The place where they made their purchases
was 7 - 11 stores. As for the frequency, they bought commmaodities from the convenience stores

1 - 2 times per week.



2) As for the relationship between the customers’ personal factors and their
buying behavior at the convenience stores in Mueng Saraburi district, Saraburi Province,
none of the factors had any relationship with the buying behavior at the statistical
significance level of 0.05.

3) The retailing mix factors found to be related to the buying behavior of the
customers at the convenience stores in Mueng Saraburi District, Saraburi Province were:
commodity category, purchase value, person influencing the purchase and buying

frequency at the statistical significance level of 0.05.
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