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ABSTRACT

The purpose of this research was 1) to study the service marketing mix
factors of the mobile network in Pak Chong District, Nakhon Ratchasima Province,
2) to study the behavior of the mobile network users in Pak Chong District, Nakhon
Ratchasima Province, and 3) to study the relationship between the service marketing
mix factors and the consumer behavior of the mobile network users in Pak Chong
District, Nakhon Ratchasima Province. The population for this research was considered
infinite. The sample for this research, which was calculated using W.G. Cochran’s
formula, consisted of 385 people. The sampling technique used for this research was
cluster sampling. The research instrument was a questionnaire with a reliability of
0.94. The statistical analysis was done using percentage, mean, standard deviation
(S.D.), Independent t-test, One Way Analysis of Variance and correlation analysis.

The findings of this research were:

1. Overall, the significance of the marketing mix _of the mobile network in
Pak Chong District, Nakhon Ratchasima Province was at a high level (X = 3.91,
S.D. = 0.79) When-each aspect was considered individually, the findings showed that
the aspect people providing services was at the highest level (X = 3.98, S.D. = 0.82).
Next the findings also showed that product (X = 3.95, S.D. = 0.77) promotion
(X =3.94,S.D. =0.77) place (X = 3.92, S.D. = 0.78) physical evidence presentation
(X =3.91,SD. = 0.78) process (X = 3.89, S.D. = 0.79) and price (X = 3.77, S.D. = 0.79)

were all at high levels.

2. The study of the consumer behavior of people using the mobile network
in Pak Chong District, Nakhon Ratchasima Province revealed the following results for
the following aspects: period of time using the mobile network service (X = 5.65,
S.D. = 2.44) frequency of using the mobile network (X = 5.74, S.D. = 2.86) fee per
month (X = 474.38, S.D. = 174.71) and call duration (X = 6.58, S.D. = 3.23).



3. The study of the comparisons of the marketing mix on the mobile
network users in Pak Chong District, Nakhon Ratchasima Province, was done classified
by personal factors which consisted of gender, age, occupation, revenue and
education background. The factors gender, age and occupation, did not produce any
significant differences in the level of marketing mix. The factors revenue and
education produced significant differences in the level of the marketing mix of the
mobile network. This agreed with our hypothesis.

4. The study of the relationship between the service marketing mix factors
and the consumer behavior of people using the mobile network in Pak Chong
District, Nakhon Ratchasima Province, showed that period of time using the mobile
network service, frequency of daily use of the mobile network, service fee per
month and call duration were all unrelated to the service marketing mix factors. This

did not agree with our hypothesis at the level of statistical significance of 0.05.
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