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ABSTRACT

This study aimed to 1) study factors concerning to social media marketing, technology
acceptance, and information system quality that affected the decision to use electronic money (e-
Money) of the elderly in Bangkok Metropolitan Region, 2) study opinions on social media marketing,
technology acceptance and information system quality that affected the purchase of goods
through the use of electronic money (e-Money) of the elderly in Bangkok Metropolitan Region in
depth, and 3) suggest ways to improve marketing through social media, technology acceptance
and information system quality that affected the purchase of goods through the use of electronic
money (e-Money) of the elderly in Bangkok Metropolitan Region. A mixed-methods approach has
been employed in this study. The sample was 400 elderly people in Bangkok metropolitan region
with an age of 55 years old and above, selected by using accidental sampling. The sample size was
calculated by using Cochran with 95% level of confidence and .05 level of error. The data was
collected using questionnaires and semi-structured interviews with 15 key informants, consisting of
the owner, manager, employees of e-Money business and the elderly who bought products via e-
Money. They were selected by using purposive sampling. Data was analyzed using content analysis,
and the statistics used for the data analysis were frequency, percentage, mean, standard deviation
and multiple regression analysis.

The research findings indicated that 1) social media marketing factor in terms of online
communities, technology acceptance factor in terms of cognitive aspect, and information system
quality factor in terms of the quality of the structural system affected the decision to use electronic
money (e-Money) via mobile phone of the elderly in Bangkok Metropolitan Region at a significance
level of .05. 2) The results of the informants’ opinion revealed that service providers should
manage marketing through social media in the dimensions of word-of-mouth communication and
online communities. This should focus on marketing through Facebook and Line channels by
spreading information from close individuals in the online communities. 3) The study of
development and improvement suggestions revealed that electronic wallet service providers
needed to enhance technology acceptance in terms of increasing trust in the system. This involved
focusing on building trust and awareness of the risks involved in usage, by managing good
information systems, creating credibility, and communicating to the elderly about the security of
the system’s safety measures during transactions.

Knowledge gained from this research is the factors affecting the decision to use electronic
money (e-Money) of the elderly in Bangkok Metropolitan Region include social media marketing,
technology acceptance, and information system quality. Moreover, service providers should focus
on managing marketing through social media such as Facebook and Line by spreading information

through close people and building the quality of the information system to be easy to use.
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