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ABSTRACT

The purpose of this research was to study and compare opinion towards service quality
of telecommunication payment points at N-MARK Plaza as a viewed by payment customers. The
sample consists of customers who contacted The CAT TELECOM Shop and The TOT Shop.
The respondents use in this study were 379 persons which selected by stratified random sampling
and systematic sampling. The instrument used for data collection was a set of questionnaires with
a reliability of 8925. Data analysis was through percentage, mean, standard deviation and t-test.

The results of the research by summarized as follow:

1. Service Quality of both companies were rated as a whole and by dimension at high
level.

2. The comparison of The Service Quality level in all parts of services such as
reliability, responsiveness, assurance, empathy and tangibles of The CAT TELECOM Shop is

better than The TOT Shop. There was no significant different.



