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ABSTRACT

The purposes of this mixed-method research were 1) to study the current general
conditions of Thai tourists visiting temples in Phra Nakhon Si Ayutthaya, 2) to study the behavior of
tourists affecting their decision to visit temples in Ayutthaya, and 3) to study the relationship
between service quality and decision-making of Thai tourists who come to visit temples in Phra
Nakhon Si Ayutthaya. A qualitative method was employed to study the current general conditions
by interviewing tourists. There were eight informants, namely 4 Thai tourists and 4 shop operators
serving in the temple. A quantitative method was employed to study the tourists” behavior and to
find the relationship between service quality and decision-making of visiting temples in Phra Nakhon
Si Ayutthaya. The sample group consisted of 385 Thai tourists visiting temples in Phra Nakhon Si
Ayutthaya using a quota sampling and simple sampling methods. The research tools were questionnaires
and interview forms. Statistics included in the analysis was percentage, mean, standard deviation.
Pearson's correlation coefficient.

The results of the research were as follows. First, as for the current general conditions of
the Thai tourists visiting the temples, it was found that the tourist attractions had enough seating
arrangements for the elderly. There were facilities with access to historical information of the
temples, with clear opening and closing times. There were beautiful photo corners for tourists to
take some photos with the atmosphere around the temple. Parking spaces in the temples were
enough and safe. The tourists were also satisfied with parking spaces and clean toilets. Second, in
terms of the behavior of tourists affecting their decision to visit temples in Ayutthaya, overall, there
was a high level of positive correlation. When each aspect was taken into consideration, it was
found that the perception of needs or the perception of problems regarding alternative assessment,
purchase decision, and behavioral aspects after purchase had a high level of positive correlation.
As for information seeking, there was a moderate positive correlation at a significance level of 0.05.
Third, service quality was related to the decision of Thai tourists to visit temples in Ayutthaya in
the same direction at a significance level.

The body of knowledge gained from this research is that the results can be presented to
temples in Ayutthaya and to the Ayutthaya Tourism Office as a basis for the concrete service. This
will respond to the needs of the tourists and help understand the tourists better. For example,
tourists will have a higher level of satisfaction and better decision making so that the province can

see a larger number of tourists in the future.
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